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Abstract:  

The purpose of this study is to measure the effectiveness of the 4G elements fixed-line 

marketing mix provided by Algeria Telecom, where the study relied on four main criteria 

and several sub-criteria extracted from previous studies through many interviews 

conducted with experts. 

The study succeeded in defining the priorities of the elements of the marketing mix relying 

on the computer program (Expert Choice) and using the method of hierarchical analysis 

where the service ranked first (38.6%), followed by price (24%), then promotion by 

(19.6%) and finally distribution (17.8%). 

Keywords: Effectiveness, Marketing Mix, Algeria Telecom, Fourth-generation, method 
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