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 هتشلــــشات

 بــُياهط اهِعٌُ رهھ عوِ ًباسكا سايالله وأحمذه حمذا كثأشلش 

 .سَيواهبص اهعوٍ ُعٌُ واهِافعُ

 ُبع إلى سيواهتكذ الخاهص واهثِاْ ييالجض باهشلش أتكذَ أْ ششفنيی

ٌ تْ، إلى ًّ صودٌُ بلى شخّ، إلى أطتارھدوْ وٌ ُھلى ًّ وجإ اهعىْ،

ره المزكشَ، هم ًني ھالمششف عوِ  طاجٌ فاطٌُ َاهذكتىس ُاهفاضو

 سيالمّ اهشعاع ودًت سيواهتكذ الإحتراَ وخاهص يياهشلش الجض

 .سيخ كى عِا الله جضان

 

 

 

 

 

 



 

 

 ــــذاْھالإ

 وأجموِا باهتكىّ وأكشًِا بالحوٍ ُِايالحٌذ الله اهزٍ أعاُِا باهعوٍ وص

: داْ عٌوٌ المتىاضع إلىھأتكذَ بإُ ًباهعاف  

 أقذَ هم اقٌ،ًاهزسع اهىاقٌ واهلِض اهباقٌ، إلى ًّ جعى اهعوٍ ًِبع اشت

 .عٌشن للها أطاي ضياهعض أبٌ أُت الإطتخكاق، وطاَ

 أُت حىاْ، أجمى هم واهىفاْ، اهعطف رسوَ إلى باْ،ياهعطاْ وصذق الإسًض 

 عٌشن. للها أطاي ًُاهغاه أًٌ

 وأخىاتٌ لأخىتٌ اهكادس ًّ قياهزس اهِارس واهزخش اهعاًش أسجى اهتىف

 .الأعضاْ

َ ھإلى ًّ  . قيسًض اهصذاقُ وحظّ اهعلاقُ صًلاْ اهذساطُ دفعُ اهتظى

 .ٌقآيصذاطِذ المظتكبى إُطلاقُ الماضٌ وعىْ الحاضش و

من  تِاھجوا ًا يیتزي في ًعِا َھوطا المظاعذَ ديإلى كى ًّ ًذّ 
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Abstract The study aims to highlight the impact of social 

marketing activities, as it is one of the group of methods that 

the organization adopts in improving the image of the brand 

and mentality and knowing the location of Mobilis Agency 

from the concept of social marketing and the extent of its 

response to programs related to this concept, through our 

discussion in the first two chapters And the second 

(theoretical framework) is the nature of each of the social 

marketing and mental marketing box and the relationship 

between them with regard to the theoretical aspect of the 

study. As for the practical aspect of the study, our study 

relied on an electronic questionnaire and it was applied to 



 

the clients of Mobilis Tiaret Agency, where (74) electronic 

questionnaires were distributed, and in light of this, data 

was collected and analyzed on the spss statistical package 

program and hypothesis testing. Among the results 

reached, adopting the idea of social marketing for the 

institution improves its image in society, and the brand, as it 

is a mean of communication and signals aimed at defining 

and distinguishing the services and products of the 

institution, and the Mobilis Foundation is concerned with the 

dimensions of social marketing in varying proportions. 

Keywords: Marketing, social marketing, golden marketing 

box, mental image, Mobilis Corporation 

 
 


