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Abstract : 

The study aimed to examine the subject of e-marketing as a modern concept related to 

the development taking place in information and communication technology, in order to 

achieve the desired goals. The main objective was to study e-marketing as an entry point to 

achieve competitiveness. 

Through this study, we dealt with a presentation of the requirements of e-marketing in 

health institutions and its e-marketing mix through which you can achieve what you desire 

and what it aims to meet the different desires and needs of customers, and maintain its 

position and the mental image of the beneficiaries of its services and the extent of its 

contribution to achieving a competitive ability in its dimensions. The study on the public 

hospital institution Ibn Sina in Veranda in order to know the status of e-marketing in it as it is 

one of the health institutions that provide various services and we have reached a set of 

results, the most important of which is that the institution uses some electronic marketing 

tools that have a role in the competitive ability that it seeks to achieve. 

Keywords: E-marketing, competitiveness, health service, health institutions.


