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E-commerce is an important new issue, through which electronic 

commercial activities, and transactions are conducted, using information 

technologies, means of communication and the Internet, where individuals 

prefer to deal with well-known institutions, and therefore if the brand is 

coordinated and easily identifiable. 

Thus, the field study aimed to shed light on the impact of electronic 

transactions on the brand and accordingly, and through our study, we reached 

results stating that the variables of the independent study of electronic 

transactions have an impact on the dependent variable of the brand. 

 

Keywords: marketing services, branding, e-commerce, electronic 

transactions.


