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Abstract : 

This study aimed to explore the social representations of female students 

towards e-commerce, among female students at Ibn Khaldun University in the 

College of Humanities and Social Sciences. In our study, we relied on the 

questionnaire tool, which was distributed to a sample of 50 female students who 

were chosen randomly, and we applied the descriptive approach. The study 

reached the most important results: 

• The influence of culture and education on shaping female students’ 

representations of home e-commerce 

• Income and economic status affect female students’ preference for home e-

commerce 

• Previous experiences in online shopping play a role in shaping female 

students’ representations of home e-commerce 

• The level of confidence in online payment affects female students’ 

willingness to participate in home e-commerce 

Keywords: representations, home commerce, urban center, female students 


