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Abstract: 

The study dealt with the social representations of the direction of content creators 

among the students, and among the goals that the study sought to achieve was to 

identify and understand this phenomenon based on the knowledge of content 

creators and to reveal the effects of following these while determining the 

functional and normative role of student representations. 

The study relied on the descriptive method, and to collect the data, the 

questionnaire and observation tools were used, where the questionnaire was 

distributed to a random sample (accidental sample) according to the non-

probabilistic non-random intentional procedure, consisting of 120 individuals. 

The results of the study highlighted the role of digital content through the 

acquisition of knowledge and the acquisition of information, in addition to the 

contribution of the value aspects of media content in the creation of certain 

behaviors among young people that show their representations. 

 

Keywords: 

Social representations, digital content, functional role, normative role. 
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